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Want to Boost Sales, Awareness and Credibility Fast ~ ?
Hire Melanie Rembrandt!

Get Results Fast.
Take advantage of Melanie’s unique, publicity and SEO copywriting
background to achieve your marketing goals.

Whether you need direct mail, Web site copy, articles, newsletters, press
releases, e-mails, PPC campaigns, or other copywriting, you'll see sales
increase. In fact, Melanie’s clients appear on the top of Googlew and on
MSNBC, Fortune, The New York Times, Fast Company, B to B, Inc., The
Los Angeles Times, and more on a regular basis — and you can be next !

Beat the Competition with Unigue Skills.

As the founder of Rembrandt Communications®, LLC, www.rembrandtwrites.com, Melanie will combine
her 15-plus years of experience as a public-relations consultant, SEO copywriter and published writer to
give you an edge over the competition.

She has an excellent track-record for success and offers hundreds of subscribers PR and SEO
copywriting tips via her “Rembrandt’s Blog,” http://www.rembrandtwrites.com/blog/, and monthly
newsletter, "Rembrandt Writes Insights®." Plus, she provides in-depth training presentations to various
businesses and organizations nationwide.

In addition, Melanie is the author of "Secrets of Becoming a Publicist,"
http://bit.ly/PublicitySecrets, published by American Writers & Artists Inc., "7
Steps to Successful Public Relations," http:/bit.ly/smallbusinessPR, and the Sﬁﬂl‘ﬁts ol
host of the SmallBiz America Radio segment, "PR and SEO Quick Tips,” Bﬂﬂﬁmiﬂg ] PIII)IlClSt
http://www.smallbizamerica.com/prseo/.

by Melanie Rembrandt

A magna cum laude graduate of the prestigious UCLA School of Theater,
Film and Television, Melanie is the official, small-business PR expert for A
Pink Magazine, http://community.pinkmagazine.com/blogs/pr/, B e einions iratyls (id TS
StartupNation, http://bit.ly/RembrandtStartupNation, and Nielsen’s Small
Business Resource Center.

Relax Working with an Experienced Expert.
With over 200 published articles, http://www.rembrandtwrites.com/samples.htm, related to B to B,
technology, e-commerce, health, technology, HR, small business, entertainment, and more, Melanie is
also a member of the following organizations:

Better Business Bureau - A Rating, http://bit.ly/BBBRembrandt

Public Relations Society of America

Pink Magazine Online Copy Editor

American Writers & Artists Board of Advisors, www.awaionline.com/bio/melanie-rembrandt/
International Association for Human Resource Information Management, Editorial Board Assistant
Screen Actors Guild, Actors' Equity Association, American Federation of Television and Radio Artists
Diver's Alert Network as a certified PADI and NAUI Worldwide Scuba Diver

And when not helping her clients, you can usually find Melanie scuba diving in the Pacific or tap dancing!

Samples and testimonials available at  www.rembrandtwrites.com

Contact Melanie now for guaranteed work, personal s  ervice and results!

Want to boost sales, awareness and credibiliéy fast ?
Contact Rembrandt Communications , LLC
800 S. Pacific Coast Highway, Suite #8-280
Redondo Beach, CA 90277-4778
Phone: 310.406.5105
melanie@rembrandtwrites.com
www.rembrandtwrites.com Page 1 of 9
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Build Buzz with Newsletters, Articles, Reports, and P

R

See more samples at http://www.rembrandtwrites.com/samples.htm

jexbd®

Welcome to the October jexbo'™ Newsletter broughtto vou
by v jesb 0. com!

Feel free to share this news|etter with yourfriends, and if
ywiou'd like to unsubscribe, simply dick the link atthe bottom
of thiz e-mail

In This Issue

1. jexbo News Notes — Lots of exdting nevs to save you
fime and money!

2 Maonthly Tip — 3 GQuick Tips to Help You Finish Your Self-Published Book Nowe

3. Words of the Wise

jewba Nawe Netes
I haue lots of exaifing news ta share with you this month!

First of al, thanks so much far being part of the jexba eommunity. To show my
appredation, | is now offering fres book listings! That' right, We are removing
the monthly charge o feel free ta post your new works any time at wwwyjexbo. com

In addition, if you need help with self.publishing, runring a business, szlling your
books onling, and more, chesk out my new radio channel on SmallBiz Americs Radio,

“jexbo —Help for Selft.Published Authors,” at httpibit byfse pub lishingjesd .

I'll be offeling quick fips and advice and interviewing jexbo authers forsame free
publicity... 50 if you hawe a good story to tell about being a seli-published autor,
please send me anote, You may get your book prometed worldwide via this radio
netnak!

Andfinally, jexbo is now a super “hot” contenderin the StartupNation Home-Based
Business Contest at hitp:ib # lyivotefo iexbo, 1fyou get a chance to vote forjexbo, I'd
really appreciate it! I wee win, that means your books will getsome free publicity!

Marthly Tip — 3 Guick Tips to Help You Finish Your Self-Published Book Now

26 | DMNEWS | September 8, 2008 | www.dmnews.com
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ECONOMY

What's the best way to combine marketing
and PR efforts to build awareness and sales
under tight budget constraints?
“It’s essential for marketing teams to work closely
with their publicists in order to communicate the same
messaging, so customers know exactly what they need
to do to make a purchase,” says Melanie Rembrandt,
CEQ of Rembrandt Communications LLC. She says
that teams should discuss all upcoming announcements
in advance. “Then, spell out the tactics and goals for
each” she suggests. “This may mean creating new land-
ing pages with a newsworthy angle for each product,
inserting the appropriate SEQ keywords and then
announcing links for these pages at pertinent events”
Rembrandt says online results should be reviewed
immediately. “If the message is not being picked up
by potential new customers or the media, marketers
can work with their PR team to make changes and test
new copy and story pitches immediately,” she says

Want to boost sales, awareness and credibilict@y fast ?
LLC

Contact Rembrandt Communications ,

800 S. Pacific Coast Highway, Suite #8-280

Redondo Beach, CA 90277-4778
Phone: 310.406.5105
melanie @rembrandtwrites.com
www.rembrandtwrites.com
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See more samples at http://www.rembrandtwrites.com/samples.htm

How to Build Buzz for Your Services Without Spending

By Melanie Rembrandt

It's 8:30 a.m., and | just got off the phone with a
potential, new customer. She heard about my
services and was ready to start on a big project right
away. Woo hoo!

As a copywriter, I'm sure you can relate to the joy of
getting new business, and this may sound like a
dream come true. Yes, the economy is rough right
now, but there is a lot of work out there for
copywriters just like you and me.

In fact, the referrals keep coming in ... and | don’t pay
a dime on advertising.

So, what’s my secret?
It's public relations ... and you can do it too!

That'’s right. By using public relations (PR) in key
media venues, you can promote your services and
expertise fast — without paying for advertising. But
even better than the free advertising is the third-party
credibility that comes along with it.

You see, media members are always looking for
sources for their stories ... people who can provide
their opinions and expertise about a particular topic,
trend, or current news item.

And when your name appears in a newspaper,
magazine, television newscast, or some other media
venue, you get free publicity and a credibility boost.

For example, think how many potential customers you
can reach with a quote in The Wall Street Journal,
USA Today, an industry publication, or even your
local paper or television-news broadcast — at no cost
to you!

Plus, you can use these media mentions on your
website and in your marketing materials to highlight
your expertise and help sell your services to new
clients.

a Dime

That's what Steve Roderick, founder of
gotoBilling.com did. And his business saw a 307%
volume increase during this recession.

“Recently, we were quoted on a popular blog for small
businesses, and our website traffic went up
immediately, and it cost us nothing in advertising
dollars.”

And Rich Sloan, co-founder of StartupNation.com
agrees. “Public relations can create awareness and
drive demand for what you offer,” states the popular
site for entrepreneurs.

So, what is public relations, and how do you get these
valuable media mentions to build buzz about your
business?

Public relations is simply communicating a specific
message to a targeted audience in a certain way —
part of which you already know how to do as a skilled

copywriter!
Best of all, learning how to do publicity is easy.

You don't need a fancy education or years of
extensive experience in a PR firm. Just look at Kelly
Kreth of Kreth Communications. “It isn’t rocket
science,” she says. “I never took any classes or had
formal training.”

And Kelly is right. If you ask the appropriate questions
and get people the information they need, you'll get
some good publicity.

Want to try it? Well, to show you how simple it is, here
are some questions to help you get started.

1. Who Are You Trying to Reach?

Okay. Pretend you're writing a direct-mail piece, and
think about your target market. Who are you trying to
reach and why?

Want to boost sales, awareness and credibiliéy fast ?
Contact Rembrandt Communications , LLC
800 S. Pacific Coast Highway, Suite #8-280
Redondo Beach, CA 90277-4778
Phone: 310.406.5105
melanie@rembrandtwrites.com
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Maybe you want to get your name in front of a
specialized electronics-industry group to help them
with their copywriting needs. Or, perhaps you want a
specific, non-profit organization to notice your
expertise so you can help them with their website

copy.

Once you know whom you're going after and why, it's
time to figure out how you can reach this audience via
the media. To do this, answer these questions:

What publications does my target market
read?

What programs do they watch on television?
What shows do they listen to on the radio?
What websites do they like to visit?

What are people talking about on these
media venues?

Take the time to track down the right media venues,
and familiarize yourself with their content, style, and
tone. After all, the more you know about each one,

the more prepared you'll be when you make contact.

When you discover these answers, you'll have a great
list of media venues to pursue. Then, you can move
on to the next set of questions ...

2. What Do You Want to Say?

Think about the value you can provide each of the
media venues on your list and ask yourself:

Are you an expert in a particular industry?

What kind of interesting insights can you
offer pertinent to your copywriting niche?

Can you comment on a current industry
trend, offer comments on a hot news story or
provide money- and time-saving tips?

Now, add all of the valuable tips, insights, and data
you can offer each media venue to your list. Then,
check to see if your comments will provide value. In
other words, ask the big question ...

Is anyone going to care about what you have to say?

And even if you can't think of any interesting
comments ... no worries. You can simply call a media

member, introduce yourself, and offer your expertise
as a resource for future stories!

Okay. You know what you're going to say, now ...
3. “Who Ya Gonna Call?”

You have a good media list going. Next, you just find
the people you need to contact by reading, listening
to, and watching your targeted media venues and
ask:

Which reporter, editor, or producer covers
the “beat” or industry you want to pursue?

What kinds of stories have these specific
media members talked about in the past?

Who will care about your expertise and what
you have to say?

How do you contact these media members?

Once you know whom you want to contact, add the
information to your list. And voila! You're ready to
make your first call to a media member and start
enjoying some free publicity!

That's it. | told you it was simple.
And here’s another secret ...

Once you master this, you can start selling your new
PR skills to your clients!

After all, there is a need for good PR people in today’s
tough times. According to The Bureau of Labor
Statistics, “Employment in public relations firms
should grow as firms hire contractors to provide public
relations services rather than support full-time staff.”

And look at Mary Reed of MR PR. “| operated my
business for the first year on my bed and dining room
table and started making money right away,” she
says. “I learned by doing and just jumped in the deep
end and began doing it.”

| started much the same way, and you can too!

Now, it may take some time, effort, and a little more
training to hone your skills. That's why | created my
new program with AWAI called Secrets of Becoming a
Publicist ... to guide you through the process in a
simple, fun way. Give it a try. Once you feel confident
talking to the press, you can build buzz about your
business and start making more money right away!

Want to boost sales, awareness and credibiliéy fast ?
Contact Rembrandt Communications , LLC
800 S. Pacific Coast Highway, Suite #8-280
Redondo Beach, CA 90277-4778
Phone: 310.406.5105
melanie@rembrandtwrites.com
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“AWAI's The Golden Thread” E-Mail Copy by Melanie Rembrandt

Dear Melanie,

With the answer, you can make money in less than a week, work where and when you want, and beat the
9-to-5 doldrums.

You see, business owners always want to save money while increasing sales — especially in tough
economic times. And with public relations, or “PR,” they can build buzz without spending a fortune on
advertising.

This may be why The Bureau of Labor Statistics, U.S. Department of Labor, Occupational Outlook
Handbook, 2008-09 Edition, reports that, “employment of public relations specialists is expected to grow
by 18 percent from 2006 to 2016, faster than average for all occupations.”

People with public relations skills are in demand — and here’s the big secret ...
Anyone can learn to be a publicist.

Even if you don't have any formal education or experience, you can work from anywhere, at any time.
Start part-time for extra income, or make it a full-time career and leave your cubicle behind.

Look at Mary Reed of MR-PR. “I operated my business for the first year on my bed and dining room table
and started making money right away. | learned by doing and just jumped in the deep end and began
doing it.”

So, now that I've exposed the secret, let’s take a closer look at this opportunity ...
What is a publicist?

You may view a publicist as that person walking the red carpet behind your favorite movie star. Well,
many publicists do work with celebrities.

But most publicists work in the field of public relations to help their clients obtain quotes in various media
venues, manage messaging, and build buzz. And their clients can range from local hair salons to big,
Fortune 500 companies or non-profit organizations.

Why are PR services in demand?

Well, first let’s review what public relations is. At its most basic level, “public relations” simply refers to all
of the communications related to a business or organization. And PR activities usually focus on
communicating specific messages to targeted, press members.

This is because a quote in a major media venue can help build awareness for products, services, events,
and current issues. More important, it provides third-party credibility you can’t purchase through any kind
of advertising.

And the only way to obtain this sought after publicity is through a publicist — this is where you come in ...

Businesses and organizations need to be in the news in order to compete, increase credibility, and grow
sales cost-effectively.

And they are willing to pay you big bucks for your expertise.

Want to boost sales, awareness and credibiliéy fast ?
Contact Rembrandt Communications , LLC
800 S. Pacific Coast Highway, Suite #8-280
Redondo Beach, CA 90277-4778
Phone: 310.406.5105
melanie@rembrandtwrites.com
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"Any business can increase credibility and sales by being mentioned favorably in a key newspaper or
magazine article, and especially on radio and television,” says Steve Roderick, gotoBilling.com CEO and
Co-founder. "Recently, we were quoted on a popular blog for small businesses, and our website traffic
went up immediately, and it cost us nothing in advertising dollars.”

With this demand, you may think you need big qualifications ...
Do I need a degree in Communications to be a public  ist?

While it's helpful to have a good education in the PR field, you don’t need a college degree or years of
experience to be a successful publicist.

It really just takes some good copywriting and the time to learn a few, simple skills.

Look at publicist Kelly Kreth who started Kreth Communications. “It isn’t rocket science,” she says. I
never took any classes or had formal training.”

And, when you discover what Kelly knows, the cash will follow.
How long is it going to take to start making money?

Once you learn a few simple skills, you can start earning extra income in less than a week. In fact, it's
possible to make anywhere from $50 up to $200 for a single press release.

Then, when you feel comfortable preparing media kits, PR Plans, newsrooms, and more, your fees can
go up by the thousands. And, if you hone your pitching skills, you can enjoy a six-figure income.

But, even if you don’t want to be a full-time publicist, you can use your new skills to promote your own
business and increase sales and credibility fast.

Plus, you can always pick and choose your clients. This means that if you want to hang out with exciting
people, attend VIP events, and be in front of the camera, the opportunity is there.

Or, if you want to stay out of the limelight like me and enjoy a lucrative career helping others, you can do
that, too. It's up to you.

Once you hone the skills, you can create the public relations lifestyle you want.
How do | start?

Now, you may wonder how | got the scoop on this in-demand career. Well, let me introduce you to fellow
AWAI member, Melanie Rembrandt. After the AWAI Bootcamp in 2004, she started her own successful
publicity and copywriting business and agreed to share her secrets with us.

In “ Secrets of Becoming a Publicist - A Simple, Step-by  -Step Guide to Boost You Income and
Enjoy the Satisfying and Exciting Public-Relations Lifestyle This Year,” you'll discover Melanie’s
simple steps, tips, and templates to help you get started right away. She even walks you through an
exercise that helps you make money the week you begin reading the program.

So if you're sick of your current lifestyle, long for more excitement, or simply want to increase your
income, check out this program.

After all, businesses are looking for good publicists ... and there will always be a strong demand for
people with publicity skills. Why not learn these secrets and take advantage of this hot opportunity now?

And, now until Oct 20", you can learn Melanie’s secrets for starting your own successful PR business for
on $149 — a $50 savings! Get started today. To hear more about Melanie’s “Dream Job,” click here.

To your success,

Katie Yeakle
AWAI, Executive Director

Want to boost sales, awareness and credibiliéy fast ?
Contact Rembrandt Communications , LLC
800 S. Pacific Coast Highway, Suite #8-280
Redondo Beach, CA 90277-4778
Phone: 310.406.5105
melanie@rembrandtwrites.com
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“AWAI's The Golden Thread” E-Mail Copy by Melanie Rembrandt
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Want to boost sales, awareness and credibiliéy fast ?
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See more samples at http://www.rembrandtwrites.com/samples.htm

SEO Copywriting Results
8/20/09 Good For You Girls™ Press Release Results #1  on Google

PPC campaign, press release and SEO results place ¢ lient at the top of Google
and help increase site traffic by 73%-plus!

Want to boost sales, awareness and credibiliéy fast ?
Contact Rembrandt Communications , LLC
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See more samples at http://www.rembrandtwrites.com/samples.htm

Web Site Layout and Copy Sample
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